
Co-branding instructions  
for agents and brokers

If you have Adobe Acrobat Pro: If you do NOT have  
Adobe Acrobat Pro:

Basic rules for co-branding:

Open your Chubb brochure in  
Acrobat and select “Edit PDF”. Print your co-brandable piece and attach  

your logo onto the white box section.

Note: In each of the co-brandable pieces, you will see a gray box where your logo may be placed. The only 
place in the document that needs to be edited are those boxes. Two examples are highlighted in red above.

The partner logo should be visually equal to  
or smaller than the Chubb logo.

It should appear as far from the Chubb logo  
as possible. The minimum safe distance is  
one Chubb logo length away.

When possible the partner logos should be  
presented as grayscale if placed on white  
background, and reversed to white if placed  
on a colored background.

Scroll to the appropriate section and 
insert your cursor in the highlighted 
gray box.

To save, go to “File”, then click 
“Save As” to determine your file 
name and where it will be stored.

Click on the third icon from the left in  
the second row to “replace image”. You  
can then replace this white box image  
with your co-branded logo.

Click this highlighted gray box and 
go to “Objects” in the edit bar on the 
right-hand side of the PDF. Please 
note this is the only area you will 
need to edit in each document.
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The material presented herein is not intended to provide legal or other expert advice as to any of the subjects mentioned, but rather is presented for general information only. You 
should consult knowledgeable legal counsel or other knowledgeable experts as to any legal or technical questions you may have. This presentation is solely for informational purposes. 

©2020 Chubb is the marketing name used to refer to subsidiaries of Chubb Limited providing insurance and related services. For a list of these subsidiaries, please visit our website at 
www.chubb.com. Insurance provided by U.S. based Chubb underwriting companies. All products may not be available in all states. Coverage is subject to the language of the policies as 
actually issued. Surplus lines insurance sold only through licensed surplus lines producers. Chubb, Whitehouse Station, NJ 08889-1600. 

Meet Sara  
from True Oasis  
Home Décor  

Sara runs her own professional 
organizing and interior design firm.  
She helps people maximize and 
beautify their spaces, and she relies  
on her website to collect and store  
all of her client information. That’s 
where new clients fill out their 
personal details and share pictures 
of their homes, so she can generate a 
customized estimate and project plan.

HER BUSINESS 

WHAT HAPPENED

FINANCIAL IMPACT 

Coverage Section

Professional Liability / 
Errors & Omissions 

Indemnity to impacted clients 
during mediation settlement

Defense costs of suits

Cost of lawsuit with  
professional liability coverage

Cost of lawsuit without  
professional liability coverage

$35,000

$50,000

$35,000

$45,000

Total costs

Because of a glitch in her system, Sara mixed up the project 
plans for multiple clients and ended up ordering thousands of 
dollars of custom shelving and other furniture at the wrong 
specifications. She had to redo the orders and push out 
deadlines for each client by months. A few of those clients 
were relying on their projects to be done in time for big events. 
Chubb’s professional liability policy helped Sara respond to 
lawsuits claiming her services caused financial harm to the 
clients because of the costs incurred from the delay.

Claim

Lawsuit claims  
financial harm 

This example is illustrative only. B R O K E R  L O G O

C A S E  S T U D Y

Meet Stephen  
from Shine &  
Dash Creative

Stephen runs a medium-sized digital 
creative agency that wins business at a 
global level. In order to stay competitive, 
he must keep up with a workforce that 
requires a new level of flexibility and 
isn’t always physically in the same place. 
With that, come risks that were never 
part of the game before. See how Chubb 
can help in four different ways. 

HIS BUSINESS 

WORKPLACE SCENARIOS 

Social networking never sleeps
The company’s social media manager posts something on 
the company’s Twitter account that is misleading about and 
defamatory to an employee of one of their competitors, 
triggering a defamation lawsuit against the company.

Coverage Section

General Liability  Umbrella & Excess Casualty

Coverage Section

Workers Compensation

Injured at home, on the job
After working in her cramped studio apartment for months 
without a proper desk, Keisha develops carpal tunnel 
syndrome in her left hand and ends up needing surgery.

Securing the home office
With so many people working from home, it’s difficult for Stephen to  
make sure each workspace is secure, and to make sure his steady stream 
of contractors are properly onboarded. As a result, his lead designer suffers 
a cyber attack, and separately one of the new contractors inadvertently 
uses the wrong file sharing platform and exposes confidential information, 
resulting in two cyber breaches for the organization. 

Coverage Section

Cyber 

World traveling with care 
In preparing to send his team overseas for a client video shoot, 
Stephen learns there is growing risk of civil unrest in the area. 
He cancels the trip and realizes he needs a new framework to 
define essential business travel — and a plan for handling any 
situation that may arise. 

Coverage Section

Business Travel Accident

This example is illustrative only. B R O K E R  L O G O

C A S E  S T U D Y


